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AHMOZ XANIQN APIOM. MPQT : 41886

ATOZMAZMA MPAKTIKOY
¢ 43™ ouvedpiaong Tng OIKoVOUIKAS ETNITPOTIAC Tou Afuou Xaviwv

OEMA: KATAKYPQZH ZYNOITIKOY AIAQNIZMOY IA THN “EKMNONHZH EMIXEIPHZIAKOY ZXEAIOY TA
THN NAHPH EOGAPEMOIH TQN APAZEQN THZ “EZYIMNNHZ MOAHZ” ZTHN MOAH TQN XANIQN (ME 5.2.1.),
EKIMONHZH ZTPATHIIKOY ZXEAIOY MARKETING T'IA TON MPOZAIOPIZMO THZ TAYTOTHTAZ TQN XANIQN
THZ NPA=HXZ ME AKPQNYMIO SMART CITIES XTO NAAIZIO TOY MPOrPAMMATOZ ZYNEPIrAZIAZ
INTERREGV-A EAAAAA KYTIPOZ 2014-2020"

Z1a Xavid, ofuepa v 20" ZemrrepBpiou 2018, nuépa MEpTTTn Kai wpa 9:30 .., n OIkovouiKA ETTpotii ouvAABe ot
TAKTIK ouvedpiaon oto Anuapxiakd Kardotnua, Uotepa amd Tnv utr apiBy. 42414/14-09-2018 tpdoKAnGn TToU
OnuooIeUdNKe Kal €mMOOONKE HE QATTOBEIKTIKO OTOUG OnUOTIKOUG oupfoUAoug olpgwva pe 10 dpBpo 75 TOU
N.3852/2010.

A@ou diamoTwonke N vouiun amapTia dnAadn o€ cUvoAo évrteka (11) yeAwv Bpédnkav TTapodvta £€1 (6) MEAN, ATTOVTWY
TWV K.K. =avBouddkn lewpyiou, Mepdkn lwdavvn, Tdveupdkn MixanA, AyyeAdkn Nauoikd, MoUAa AGutpo Kai
Kokkivakn Mapia, kal TTapovTog Tou Y avatrAnpwuaTiKoU géAoug TnG TTAsiowngiag K.K. Bapddkn Aviwviou — lwdvvn,
o MNpdedpog knpue TNV évapén Tng ouvedpiaong.

NAPONTEX AMNONTEZ
Mapdkng lwavvng, Mpdedpog =avBouddkng Mewpylog
AN@igpakn EAcubepia Mepdkng lwavvng
ATrooTOAGKN — Zapikdakn Mewpyia TQiveupakng MixanA
Kovtagdkng Eutuyiog AyyeAakn Nauaikd
Mamavrtwvdakng NikdAaog FouAag Adutrpog
Bapddkng Avtwviog - lwavvng Kokkivdakn Mapia

Ta TpakTIKG TNERenkav atmd TNy Mpapparéa TooukaAd Oupavia, utTtTdAAnAo Tou Afjuou Xaviwv.

>1n ouvéxela o Mpdedpog €0ece UTTOWN TNG EMTPOTING TNV, £VTOG nuEpnalag diaTagng, ut' apiBu. 41886/11-09-2018
elofynon tng EmTpoTrig dievépyelag diaywVvIoPwWY, N oTroia £XEl WG €ENAG:

>ag OlapiBadouue 10 NMpakTIKG ATToo@pPAyiong Kal EAéyxou SikaloAoynTiKwv — KATtakUpwong — €ICyNon €T TOu
ATTOTEAETUATOG TOU SlaywVICHOU JeE TiTAO «EkTTévnan ETmixeipnoiakou Zxediou yia TRV TTARPN €Qapuoyn Twv dpdoewv
™G «Egumrvng MoOAng» otnv moAn twv Xaviwv (ME 5.2.1), ekmévnon ZtparnyikoU XZxediou Marketing yia Tov
TPOoadiopioud TNG TauToTNTAG TwY Xaviwv (City Marketing, City Branding) (ME 5.2.2) Tng Tpd&¢ng Ye akpwvuuio Smart
Cities o1o mAaioio Tou Mpoypduuarog Zuvepyaoiag INTERREG V-A «EAGSa - KUtrpog 2014 -2020» Kal TTapakaAoUpe
yla TIG OIKEG OOG EVEPYEIEG
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MPAKTIKO

Amroo@payiong kai EAéyxou AikaiohoynTikwyv Mpoowpivolu Avadoyou yia 1o Alaywviopo Ye TiTAo «YTrnpeoia
EKTTOVNONG EMIXEIPNOIAKOU oXedSiou yia TRV TARPN e@appoyn Twv dpdoewv TG «E§utrvng NMoAng» otnv moAn
Twv Xaviwv (M.5.2.1) ka1 ekTéOVNOong oTparnyikol oxediou marketing yia Tov TPoodIOPICUS TG TAUTOTNTAG
Twv Xaviwv (City Marketing — City Branding) ( 1M.5.2.2) Tng Npa&ng pe akpwvopio SMART CITIES oTo mTAdioio
TOU TTpoypdupaTog ocuvepyaciag INTERREG V-A «EAAGSa-KUtrpog 2014-2020»

210 AnuoTikG KaTdaTnua Tou AAuou Xaviwv, oTig 7 ZemrTeufpiou Tou £€Toug 2018, nuépa Mapaokeun Kar wpa
13.00 émmeita atmmd TV TTPOCKOMION TWV SIKAIOAOYNTIKWY PE Tov UTT aplBu. 39503/27-8-2018 ¢@dkeAo atrd Tnv eTaipeia
ANEAIZIZ ZYMBOYAOI ANAMTY=HZ AE, ouykAABnke n emTpoty Oievépyeiag OlaywviopoU TTPOKEINEVOU va
atmmoopayicel Kal va eAEyEel Ta SIKAIOAOYNTIKA TOU TIPOCWPIVOU avadoxou yia To diaywVvioud «YTrnpeoia eKTrévnong
E€MIXEIPNOIOKOU oXediou yia TNV TTARPN e@appoyn TwV dpdoewv TnG «Eutrvng NMéAng» otnv méAn Twv Xaviwv
(M.5.2.1) ka1 eKTOVNONG OTPATNYIKOU oxediou marketing yia Tov TTPoadiopIioHd TNG TAUTOTNTAG TwV Xaviwv
(City Marketing — City Branding) ( M.5.2.2) tng Mpdgng pe akpwvopio SMART CITIES orto mAaicio Tou
mpoypduparog cuvepyacoiag INTERREG V-A «EAAGSa-KUmpog 2014-2020»

21N ouvedpiaon Tng EmMITPOTIAG ATaV TTApAOVTES OI:
1. NMotauitdkng Mewpylog, TPdedpog

2. ©e0dwpdkng Eudyyelog, péhog

3. Mmardkn Mapyapita, géAog

2Tn ouvéxela gekivnoe n amoo@pdyion Tou @akéAou pe Ta AikaloAoynTikd Kal eAEyxOnke n TANPOTNTE TOu OTTWG
PAiVETAI OTO TTOPOKATW TTIVOKA.

EMQNYMIA

AIAFQNIZOMENOY AIKAIOAOTHTIKO

1 ATMOZMAZMA MOINIKOY MHTPQOY

2 Y.A. 1599/86 I'A OPI'. KOINONIKHZ AZDAAIZHZ

3 AXPAANIZTIKH ENHMEPOTHTA

4 SOPOAOIKH ENHMEPOTHTA

5 _ ENOPKH BEBAIQZH MNEPI MH XYNAPOMHZ OPQN AMOKAEIZMOY

6 ZYAI\r‘I:EI(EIYzll\zOI Y.A. 1599/86 MNEPI MH ZYNAPOMHZ OPQN AMOKAEIZMOY MAP.7 APOP.73
ANANTYZHZ AE. N.4412/16

MZTOMOIHTIKO MPQTOAIKEIOY MEPI MH NTOXEYZHZ, EKKAGAPIZHZ,

! ANATKAZTIKHZ AIAXEIPIZHZ KTA.

8 BEBAIQZH EIMPA®HZ £TO EMNIMEAHTHPIO

9 ANTIFPA®O KATAZTIKOY

10 ANAKOINQZH 2Y2TAZHZ KAI EKNPOZQIMHEHZ ZTO FrEMH-TEN.MIZT/KO

FEMH

< | L 22| 2| 2| 2| 2| 2| 2| =<2 | <

11 MPAKTIKO AZ T'A ZYMMETOXH KAI EKMNPOZQIMHXH 2TO AIATQNIZMO
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ATTO TOV yevoueVo €AeyXO TwV UTTORANBEVTWY BIKAIOAOYNTIKWY TTPOEKUYE OTI:

O mpounBeutig pe TNV eTwvupia ANEAIZIZ ZYMBOYAOI ANAMNTY=HZ A.E. uréBaAe TAfpn @AKeAO pe
OAa Ta {nroUpeva atrd Tn diakAPuén SIKalIoAoyNTIKA CUMPETOXNAG.

Qg £k’ ToUTOU N ETiTpotri Alevépyeiag Aiaywviouou
OMO®QNA

Eionyeital Tnv katakUpwon tou diaywviopou otnv etaipeia ANEAIZIZ ZYMBOYAOI ANAMTY=HZ A.E yia to
Alaywviopd pe TiTAO: «YTnpeoia ekrévnong emixelpnolakou oxediou yia Tnv TTAAPN €@apuoyn Twv Sdpdoewv TNG
«Eguttvng MoAng» otnv moAn Twv Xaviwv (MM.5.2.1) kai ekmévnong oTpaTnylikoU oxediou marketing yia Tov
Tpoodiopioud TNG TauToTNTaG Twv Xaviwv (City Marketing — City Branding) ([1.5.2.2) tng Mpd&&ng pe akpwvupio
SMART CITIES oTo mAaicio Tou Trpoypduuarog ouvepyaaiag INTERREG V-A «EANGda-KUtrpog 2014-2020, ue TiunR
35.960,00€ (ouptrepidappavopévou Or1A).

MNa Ta Tapatmdvw cuvtdyxdnke TO TTAPOV TTPAKTIKO, TO OTTOI0 UTTOYPAPETAl WG £ENAG:

Ta péAn Tng EmiTpoTrig

Motapitdkng Mewpylog Oeodwpdkng EudyyeAog Mtrardkn Mapyapita

Metd atréd diahoyik oulTnon PETAEU TWV HEAWV
H OIKONOMIKH EMITPOMNH

A@ou éAafe uttdwn TG TIG dlaTAgelg Tou dpBpou 72 Tou N. 3852/10, Tou N. 4412/2016, Tnv apiBu. 474/2018

(AAA:QTO8OQHS5-021M) amégaaon Tng OkovouikAg ETITpoTAg TTEpi éykpiong dpwv dloKrpugng, ouykpoTNONG

EMTPOTTIAG dlaywVviouoU Kai 81dB8eong TTioTwong Kail Tnv utr' apiBu. 550/2018 (AAA: 663HQHS5-A9W) atrépaon
Oikovopikig EmTpoTig Tepi avadeitng mpoowpivou peloddTn Tou diaywviouou

ATTODAZIZEI KATA MAEIOWHO®IA
Melown@ouvTog Tou K.K. MNatravtwvdakn NikdAaou

Eykpivel To amé 07-09-2018 lMpakTikd Atroo@pdyiong kai EAEyxou dikaloAoynTiKWY KaTakUpwaong — eI0Aynon et
TOU OTTOTEAéOUOTOG TOU OUVOTITIKOU dlaywviopoU pe TiTAo  «Exkmévnon Emixeipnoiakol Zxediou yia tnv TARAPEN
epapuoyn Twv dpdoewv TnNG «Egutrvng MoAng» otnv moAn Twv Xaviwv (ME 5.2.1), ekmmoévnon Z1paTtnyikol Zxediou
Marketing yia Tov TTpoadiopioud Tng TautdtnTag Twv Xaviwv (City Marketing, City Branding) (ME 5.2.2) Tng Tpd&é&ng pe
akpwvupio Smart Cities oto mAaicio Tou Mpoypduupartog Zuvepyaciag INTERREG V-A «EAAGSa - Kitrpog 2014 -
2020», padi ye 6Aa Ta oToIXEia Tou PaKEAOU TTOU ATTOTEAOUV avaTTOOTIACTO PEPOG TNG TTAPOUCNG aTTOPACNG KAl WG €K
TOUTOU KATOKUPWVEl TOV avwTépw Slaywviopd oTnv etaipeia” ANEAIZIZ TYMBOYAOI ANAMNTY=HZ A.E.” ye A.®.M.
998190280 n otroia TTpocé@epe TNV TiM Twv 35.960,00 eupw cupTrepiAapBavopévou Tou O.IM.A.

Katd Tng ammépacng autrg Xwpeei évataon Katd Ta opiféueva ato dpBpo 127 tou N. 4412/2016.

H amégaon auth éAae aufovra apiBud 583/2018.
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O NPOEAPOZ
MAPAKHZ IQANNHZ

AkpiBég AvTiypago

H Tpappatéag
TooukaAd Oupavia

AAA: Q8430QH5-A02

TA MEAH

ANIDIEPAKH EAEYOEPIA
ATOZTOAAKH — ZAPIKAKH F'EQPT 1A
KONTA=AKHZ EYTYXIOZ
MAMANTONAKHZ NIKOAAOZ
BAPAAKHZ ANTONIOZ - IQANNHZ
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