AAA: 663HQHS-A9W

INFORMATICS il signed by
DEVELOPMEN Qo e ANy
ANAPTHTEA £TO AIAAIKTYQ AGENCY EeST

Reason:
Location: Athens

EAAHNIKH AHMOKPATIA APIOM. AINO®: 550/18
AHMOZ XANIQN APIOM. NPQT : 36494

AMNOZMAXMA MNMPAKTIKOY
NG 39" guvedpiaong Tng Oikovopuikng EmiTpoTtmg Tou Afjpou Xaviwv

OEMA: ErKPIZH MPAKTIKQN (ANAAEI=H NMPOZQPINOY MEIOAOTH) TOY AIAFQNIZMOY “EKIMONHZH ZXEAIOY
FIA THN MAHPH E®APMOIH TQN APAZEQN “EZYIMNNHZ MOAHZ” XITHN NOAH TQN XANIQN (NE 5.2.1.),
EKMONHZH ZTPATHIIKOY ZXEAIOY MARKETING I'lA TON MPOZAIOPIZMO THZ TAYTOTHTAZ TQN XANIQON THZ
MPAZHZ ME AKPQNYMIO SMART CITIES ZTO MNAAIZIO TOY MPOrPAMMATOZ ZYNEPIrAZIAZ INTERREGV-A
EAANAAA KYTIPOZ 2014-2020”

>1a Xavid, oApepa Tnv 10" AuyouaTtou 2018, nuépa Mapaokeur] kai wpa 9:30 1r.4., N Oikovouikr) EmTpoTrr) ouvhABe o€
TAKTIK ouvedpioon oTo Anuapyxiakd Kardotnua, UoTtepa amd Tnv um apiBu. 36851/06-08-2018 mrpdokAnon TTOU
OnuooielBnKe Kal TTIOOONKE YE ATTODEIKTIKO GTOUG dNUOTIKOUG GUUBoUAoUg oUp@wva pe To apBpo 75 Tou N.3852/2010.
A@oU diomaTwenkKe n vopIun atrapTia dnAadr ae alvoAo évreka (11) pyeAwv Bpébnkav TTapdvta emTd (7) péAN, aTTOVTWV
TwV K.K. ANIpiepdkn EAeuBepia, Tiveupakn MixanA, AyyeAdakn Nauaikd, kai Kokkivakn Mapia.

Metd Tnv €kdoon TnG uTr' apIBu. 549/2018 Amdgpaong Tng O.E., mpoonABe o k. Mewpylog =avBouddkng

NMAPONTEZ ATMONTEZ
AN@iepdakn EAeuBepia
Mapdkng lwavvng, Mpdedpog Kokkivakn Mapia
Mepdkng lwavvng Tdiveupdkng MixanA
ATT00TOAGKN-ZapIKAKN Mewpyia Ayyelakn Nauaikd

Kovtagakng Eutuyiog
=avBouddkng Mewpylog
Mamavtwvakng NikdAaog
[ouAag Adutrpog

Ta TTpakTIKA TNEABNKav atrd TNV avatrAnpwuaTikh Mpapuaréa, Avva ZepBouddakn, UTTGAANAO Tou Arjpou Xaviwv.

>1n ouvéxela o lMpoedpog €Bece uTTOWN TNG EMITPOTIAG TNV, €viog nueprolag didragng, ut' apiBu. 36494/02-08-2018
eloffynon tng Emrpotng dievépyeiag diaywviouou, n oTroia £XEl wg €EAG:

>ag dlaBdafoupe ouvnuuéva :

a) 1o atod 23-7-2018 MpakTikd 1 ATToo@payiong kal EAEyxou AIKaloAoynTIKWV ZUPUETOXNAG,

B) To amd 31-7-2018 MpakTiké 2 ATrooppdyiong PakéAwv kal EAEyxou Texvikwyv MNpoo@opwyv Tou Alaywviguou,

y) Toamdé  02-07-2018 MMpakTiké 3 Atroogpdyiong Oikovouikhg MNpoo@opds Tou Alaywviopou,

™G Emrtpotg dievépyelag - AloAdynong Tou diaywviopou «Ekmrévnon Emixeipnoiokol Zxediou yia Tnv TTAAPN €papuoyn
Twv dpdoewv TG «EEutrvng MéANg» otnv oAN Twv Xaviwv (ME 5.2.1), ekmrévnon Z1patnyikol Zxediou Marketing yia Tov
TPoadIopIcud TNG TautoTnTag Twv Xaviwv (City Marketing, City Branding) (MNE 5.2.2) tng mpd&¢ng pe akpwvopio Smart
Cities o1o mAaioio Tou lNpoypdappatog 2uvepyaoiag INTERREG V-A «EAGSa - Kitrpog 2014 -2020» ammd 10 OoTToia
TIPOKUTITEI OTI:

YmoBAnGnoav dUo Tpoc@opég atmd Toug avadoyxoug pe a/a T:TEXNIKH ANAMTYZIAKH [LK.E kai a/a 2 : ANEAIZIX
>YMBOYAOI ANANTY=HZ A.E.

O umrowngiog pe a/a 1: TEXNIKH ANAMTY=IAKH |.K.E kartéBeae TAfRpn @akeAo SIKAIOAOYNTIKWY CUPHPETOXNG, EVW KATE TNV
egétaon NG Texvikng Mpoo@opds dIamaoTwinKav oucIwdelG EAAEIYEIG, oI oTToieg TTEpIypaovTal aTo MpakTikd 2. Q¢ €K
TouTOU, N EMTPOTIA €KPIVE TNV TTPOCPOPA TOU WG OTTAPADEKTN Kal BEV TTPOXWPNCE OTNV ATTOOPPAYION TOU PAKEAOU TNG
Oikovouiknig Tou Mpooopdg.
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O utroywneiog pe a/a 2 : ANEAIZIZ £YMBOYAOI ANAMNTY=HZ A.E katéBeoe TANPN @AKeAO OIKAIOAOYNTIKWY GUUMETOXAG,
Kal katd Tnv e¢€taon NG Texvikng Mpoo@opdg SiammoTwenke 6T TTANPoi Ta KpITApIa TNG pe ap. 15473/2018 Aiaknpuéng. H
BaBuoloyia ava kpitrplo, kKaBwg Kalr n ouvoAiki Tou Babuoloyia utrepéPn TG 100 povadeg (ouykekpipyéva 108,5) kai
Bewpeital TTapadekTr). Qg ek ToUTOU N eMTPOTTA Alevépyelag - AEI0AGYNONG TTPOXWPENOE OTN ATTO0@PAYIoN TOU QAKEAOU TNG
OIKOVOMIKAG TTPOoa@opdg Tou utroyng@iou avaddyou pe a/a 2: ANEAIZIZ ZYMBOYAOI ANAMTY=HZ A.E kai diatrioTwoe 6T
N TTPOCPOPA Tou gival EVTOG Tou TTPOUTTOAOYIGHOU TNG DIAKNPUENG OTTWG PAIVETAI OTO TTPAKTIKO 3.

Kartémv Twv avwTtépw n emTpoTr Alievépyeiag — AioAdynong
TTpoTEivEl

NV amoéppiyn TnG TTPoa@opdg Tou utrowngiou avadoxou pe a/a 1:TEXNIKH ANAMTYZIAKH I.LK.E wg amapdadekTtn
Kal

v avadei§n Tou uroyneiou pe a/a 2 : ANEAIZIZ ZYMBOYAOI ANANTYZHZ A.E. wg mpoowpivol avadoyou
Tou dlaywviopou pe TiTAo «Ekmévnon Emixeipnoiakol Exediou yia Tnv TARPn €@apuoyr Twv dpdotwv Tng
«E&umrvng MoAng» otnv moAn twv Xaviwv (ME 5.2.1), ekmévnon XZtpartnyikou Xxediou Marketing yia Tov
TPoadIopIcud TnG TautoTnTag Twv Xaviwv (City Marketing, City Branding) (MNE 5.2.2) Tng mpd&&ng pe akpwvipio
Smart Cities oto TAaigio Tou Npoypdappatog Suvepyaoiog INTERREG V-A «EANGSa - Kutrpog 2014 -2020».

MPAKTIKO 1

Amroo@padyiong kai EAéyxou AikaioAoynTiIKwv ZUPHETOXAG, TOU AlaywviopoU pe TiTAo «Ektrévnon Emixeipnoiakol
IxeSiou yla Tnv TARPN epappoyn Twv dpdoewv TG «E§umvng MoAng» otnv moAn twv Xaviwv (ME 5.2.1),
€EKTTOVNON XTpaTnyikou Xxediou Marketing yia Tov Tpoadiopiopd Tng TautoTnTag Twv Xaviwv (City Marketing, City
Branding) (ME 5.2.2) tng mpding pe okpwvopio Smart Cities o1o mAdiolo Tou lMpoypdpparog Zuvepyaoiag
INTERREG V-A «EAAGSa - Kurpog 2014 -2020».

210 Anpotiké Kartdotnua tou Afjpou Xaviwv, oTig 23 louAiou Tou éToug 2018, nuépa Acutépa kal wpa 10.00 T.4.,
ouviABe o¢ ouvéxela TnG pe aplBu. Tpwt. 32005/5-7-2018 TTpdokAnong tng AiglBuvong OIKOVOUIKWY YTTNPECIWY, N
Emitpotry Alevépyeiag — AgloAdynong Alaywvigpou, n otroia guykpotnonke pe tnv 474/2018 amégaon tng OIKOVOUIKAG
EmtpotmAg Xaviwv, Tpokeiyévou va yvwupodoTAaEl yia Tnv €mAoyr avadoxou yia Tnv «Ekmévnon Emixeipnoiakou
IxeSiou yia Tnv TAAPN £pappoyn Twv dpdoswv Tng «E§umrvng MéAng» otnv moAn twv Xaviwv (ME 5.2.1),
eKTTOVNON Z1paTtnTikoU Xxediou Marketing yia Tov Tpoadiopiopd Tng TautéTnTag TwV Xaviwv (City Marketing, City
Branding) (ME 5.2.2) tng mpdéng pe akpwvupio Smart Cities o1o mAdiolo Tou lMpoypduparog Zuvepyaoiog
INTERREG V-A «EAAGSa - KUrpog 2014 -2020».

21n ouvedpiaon Tng EMTPOoTAG ATV TTAPOVTEG O
1. MNoTtapitdkng Mewpylog, TTpdedpog

2. Mavitng Mdpiog, avatrAnpwuatiké YyéAog

3. Mmarakn Mapyapita, péAog

Tnv 23-7-2018 kai wpa 10.30 €Ange 0 xpdvog UTTOBOAAG TWV TTPOCPOPWY OTTWG OPICETAl OTO £YYPAPO HE APIOW.
mpwT. 31952/2018 diokrpuéng ZuvoTmikoU Alaywviopou.
>1n ouvéxelia n Emrpot AauBdvovrag utrown:
Tig diatdéeig Tou N. 4412/2016.

Tnv utr’ apiBuod 474/2018 ammégacon tng Oikovouikrg EmTpoTrAg Xaviwv, Tepi kaBopiopou TpOTToU EKTEAEONG, £YKPIONG
O6pwv dlaywVvIoUoU, TEXVIKWY TTPodiaypa@uv Kabwg kai didBeang TioTwang.

Tnv utr’ apiBud TpwT. 15473/2018 diakrpuén ZuvoTTikoU MelodoTikoU Alaywviouou.

Mpoxwpnoe oTnv amroo@pdyion TwV GAKEAWV TwV SlIaywVICOUEVWV.

Ta oToixeia Twv TIPpounBeuTwy ToU UTTERaAAv  €UTTPOOECcUa  TTPOC@OPA  KATAYPAPOVTAlI OTOV  TTAPAKATW
ETTICUVOTITOUEVO TTIVAKA.
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NAPAAOZH (MEZQ
AIA EMQNYMIA AIATQNIZOMENOY MPQTOKOAAQY)
1 TEXNIKH ANANTYZIAKH LK.E. AP. TPQT. 34327/20-7-2018
2 ANEAIZIZ ZYMBOYAOI ANAMTY=ZHZ A.E. AP. TPQT. 34410/20-7-2018

2710 ouvéxela eAEyXOnKe N TTANPATNTA TWV QAKEAWV OTTWG QPAIVETAI OTO TTOPOKATW TTIVAKA.

OAKENOZ OAKEAOX OAKEAOX
A/A ENQNYMIA AIATQNIZOMENOY AIKAIOAOTHTIKQN TEXNIKHZ OIKONOMIKHZ
NMPOZ®OPAX NMPOZ®OPAX
1 TEXNIKH ANAMNTY=IAKH |.K.E. \% v v
ANEAIZIZ ZYMBOYAOI
2 _ v v v
ANAMTY=ZHZ A.E.

AQOoU eAéyxONKe N TTANPOTNTA TWV QPAKEAWY, OTTWG PAIVETAI OTOV TTAPATTAVW TTivVaKa, N ETTITPOTIN TTPOXWPNOE GTNV
ATTOOPPAYIOT TWV QAKEAWV PE TA BIKAIOAOYNTIKG CUMMPETOXNG.
AT TOV Yyevopevo EAeyxo Twv UTTORANBEVTWY OIKAIOAOYNTIKWY GCUUUETOXAG OTTWG oOpifovTial OTO TIPWTO OTAdIO

armooppdyiong TTPOEKUWE OTI Kal ol dU0 cuppeTéxovteg, OnA ol : (1) TEXNIKH ANAMTYZIAKH LK.E kai (2) ANEAIZIZ
ZYMBOYAOI ANANTY=HZ A.E. umréBalav TAfpeIg @akEAoug AikaloAoynTiKWV Pe OAa Ta {nToupeva atrd Tn dIakApuEn.

MNa 1o Tapatmdvw cuvtdyxdnke To TTAPOV TTPAKTIKO, TO OTTOI0 UTTOYPAPETAI WG EENAG:

Ta péAn Tng Emrpotrig
MoTapiTdkng MNewpylog Mavitng Mdpiog Mtrardkn Mapyapita

MPAKTIKO 2

Amoogpdyiong ®dakéAwv kai EAéyxou Texvikwv [Mpoogopwv Tou AlaywviopoUu pMe TiTAo «Ekmévnon
Emixeipnoiakol Xxediou yia TNV TARPN epappoyn Twv dpdoewv Tng « ESutrvng NMoAng» otnv méAn Twv Xaviwv (ME
5.2.1), exmévnon Zrtparnyikou Zxediou Marketing yia Ttov mpoodiopiopd Tng TaUTOTNTAG Twv Xaviwv (City

Marketing, City Branding) (ME 5.2.2) tng mpd§ng pe akpwvupio Smart Cities oto tmAaicio Tou lMNpoypduparog
Zuvepyaoiag INTERREG V-A «EAAGSa - KOtrpog 2014 -2020».

210 Anportiké Katdotnua tou Afpou Xaviwv, oTig 31 louAiou Tou étoug 2018, nuépa Tpitn kar wpa 09.00 T.y.,
OuvnABe oe ouvéxela TnG Pe apiBu. Tpwt. 32005/5-7-2018 TpdokAnong Tng Aigibuvong OIKOVOUIKWY YTTNPECIWY, N
Emitpotri Alevépyeiag - AfloAdynong AlaywviopouU, n otroia guykpoTienke pe Tnv 474/2018 amdéeaon tng OIKOVOUIKAG
EmitpotrAg Xaviwv, TIpokeiyévou va yvwHodoTATE yia Tnv €mAoyr avadoxou yia Tnv «Ekmévnon Emixeipnoiokou
IxeSiou yia Tnv TAAPN £pappoyn Twv Spdoswv Tng «E§umrvng MéAng» otnv moAn twv Xaviwv (ME 5.2.1),
€KTTOVNON ZTpaTtnTiKoU Xxediou Marketing yia Tov TTpoadiopiopd Tng TautéTnTag Twv Xaviwv (City Marketing, City

Branding) (ME 5.2.2) tng mpdéng pe akpwvupio Smart Cities oto mAdiolo Tou lMpoypduparog Zuvepyaoiag
INTERREG V-A «EAAGSa - KUrpog 2014 -2020>».

>1n ouvedpiaan TN ETPoTIAG ATAV TTAPOVTEG Ol
1. MNoTtapitdkng Mewpylog, TTpdedpog

2. ©e0dwpakng EudayyeAog, péAog

3. Mmaraxkn Mapyapita, péAog
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H emTpOTI) TTPOXWPENOCE GTNV ATTOCPPAYICN TWV QAKEAWV PE TIG TEXVIKEG MPOCPOPES TWV dlaywVICOPEVWV.
ATTO TOV YEVOUEVO EAEYXO TWV UTTORANBEITWYV TEXVIKWV TIPOTPOPWYV TIPOEKUYE OTI:

O umroyneiog pe avfovra apiBud tpoogopds (1) TEXNIKH ANANTYZIAKH LK.E. uméBale @dkelo Texvikng
Mpoo@opdg, aTnv oTroia JIATTIOTWONKAV TA TTAPAKATW:

1. AEN NMPOXZKOMIZTHKE T1o atraitouuevo dikaioAoyntikd Tng Evotnrag A: EAdxioteg TpoUTmoBEécelg IkavotnTag —

emapkeIa utroyneiou ¢ a) Emdpkeia opyavwTikAG SOUAG Kal TToIOTNTA TTAPEXOUEVWY UTTNPECIWY: «Ev 100 MioTotroinon
ZuoTAPATOG BIaXEipIONG TTAPOXAG UTTNPECIWV ETMIKOIVWVIOG OUMQWVO HPE TO TTPOTUTTO TioTOoTroINTIKG EAOT:
1435:2009 1 avrioToixou» (0€A.30)

2. AEN NMAHPOYNTAI ta eAdxiota amaitoUpeva Kpitrpia NG evotnTag A: EAdxIoTeG TTpoUTTIOBE0EIG IKAVOTNTAG — ETTAPKEIQ
utroyneiou ¢ B) Emdpkeia euteipiag ekTEAeong ocuvaguwyv £pywv (oeA.28) didTI ammd Ta TTpookopicbévia yypaga AEN
AMOAEIKNYETAI :

- H uhotroinon kard tnv TeAeuTaia TTevTaETia TOUAAXIOTOV £VOG ETTIXEIPNTIAKOU axediou yia TNV TTARPN EQapUoyr TwvV
Opagewyv NG «£EuTtvng TMOANG» o€ ARuo dvw Twv 50.000 kartoikwv 1 UAoTToiNON KAtd TnVv TEAEUTAIQ TTEVTOETIA
TOUAGXIOTOV €VOG £PYOU OXETIKOU WE TNV TTPOROAN, TOV TTPOCadIopICHS TNG TAUTOTNTAG KAl TNV QVATITUEN EVEPYEIWV
«Egutrvng MoéAng» og Afpo avw Twv 50.000 kaToikwy, Kal

- n ulotroinon kat@ Tnv TeAeuTaia TrevraeTia evog oTpartnylikou oyxediou Marketing yia Ttov Trpoadiopiopd NG
TautéTnTag «EEutrvng MoAng» (City Marketing — City Branding) og Afuo dvw Twv 50.000 kaTtoikwv Kal dev dI0BETEN
otnv Oudda ‘Epyou oTéAexog pe atrodedelyéVN CUPPETOXT OTNV UAOTTOINGON €vOG GTPATNyYIKOU axediou Marketing yia
Tov Trpoadiopioud Tng TautotnTag «Egutrvng MéAng» (City Marketing — City Branding) oe Afuo dvw Twv 50.000
KOTOIKWV

3. AEN MNMAHPOYNTAI o1 ammaitAoelig Tng evotnrag A: EAdxioTeg TTpoUTroBEceig IkavoTnTag — €TTAPKEIQ UTTOWn@iou ¢
Emdpkeia Tng Ouddag Epyou yia Toug TrapakdTtw Adyoug:

- Agv utrdpyxer péhog 1ng Opddag Epyou pe €1d1koTnTa O1KOvopoAdyou OTTwg atraiteital amméd Tn diakrpuén (oeA.29)

- Agv omodeikvieTal ammé TO Ploypagikd onueiwpa Tou péloug TG Opadag ‘Epyou pe  €1I0IKOTNTO
MnxavikoU/TToAedOUOU/XWPOTAKTN N EUTTEIPIA TOU OTOV AOTIKO OXEDIAOPO KOl TNV EKTTOVNON OXEdiwv AOTIKAG
QAvATITUENG TTOAEWV

- Agv umrapyel péhog tng Opadag ‘Epyou pe e1dkdTNTa lMepiBallovioAdyou O6TTwg aTraiteital atmd Tn diakripuén
(oeh.29)

Katotiv Twv avwTépw, SIaTTIOTWVETAI OTI APEVOS PeV, dev UTTOBARBNKav Ta atTairoUpeva  SIKAIOAOYNTIKY, apETEPOU
O¢g, OEV TEKUNPIWVETAI ETTAPKWGS N CUVOPOUN TwV eAAXiOTWY TTPOUTTOBECEWY CUPHPETOXNG KAl WG €K TOUTOU N Trpoo@opd
TOU UTro iou avadoyou pe a/a (1) TEXNIKH ANAMNTYZIAKH LLK.E., amroppimrTeTal WG ammapddekTn.

O mpounBeuTig e aufovta apiBud Tpoc@opds (2) ANEAIZIZ TYMBOYAOI ANAMNTY=ZHZ A.E. uméBaie TTARpPN
@dakeho Texvikng Mpoo@opdg pe 6Aa Ta ¢nTodueva amd Tn diakApugn, 6TTwG avaAlovTal TTapaKaTw:
A: ENGyioTeg TTpouTroBéoeig IkavoTnTag — ETrdpkela utroyngiou

a) Emapkeia opyavwTiKAg oG KI TTOIOTNTA TTAPEXOUEVWV UTTNPECIWY

B) ETapkela epTTEIpiag EKTEAEONG CUVOAPWY QVTIKEINEVWV

y) ETrdpkeia opddag £pyou.
B: Texvikr TTEpIypa@r] TTAPEXOUEVWV UTTNPECIWV

>1n TexVIKA TTEPIYPAPN) TWV TTAPEXOUEVWV UTTNPETIWY ava@EPovTal Ol KATwO! EVOTNTEG:

Evétnta 1. Katavonon Twv amaitiioswy Tou €pyou

Evotnta 2. MeBodoAoyia kal péoa yia TNV UAOTToINGN Tou £épyou

Evotnta 3. AvaAuaon Tou €pyou o€ eVvOTNTEG EPYATIWV

Evotnta 4. Aopr, 20vBeon kai Opydavwon tng Ouddag ‘Epyou,
KOl WG €K TOoUTOU dlamoTwveTal 0Tl n Texvikn Mpoogopd Tou uttowngiou avadoxou ue a/a 2: ANEAIZIZ ZYMBOYAOI
ANANTY=ZHZX A.E., cuppop@wveTal Pe TIG TTpodIaypa@EéG TTOU ava@EéPOVTal GTO TEUXOG TNG AlIaKAPUENG.
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>1n ouvéxela n Emrpot) mpoéPn otnv BaBuoAdynon tng Texvikng Mpoo@opdg Tou povadikoU €yKupou uTToyn@iou
avadoyou pe a/a 2: ANEAIZIZ ZYMBOYAOI ANAMNTY=HZ A.E., ye Bdon 1o kpitApio avaBeong. To KpITApio avdBeong eival
n TAéOV CUPPEPOUCA ATTO OIKOVOUIKN) dtroyn TTpoo@opd Bdael BEATIOTNG OXEONG TTOIOTNTAG-TIMAG, N OTToia ekTINATAI BACEl
TWV KATwOI KpiItnpiwv, n omoia Ba TpokUwel amd Tn ouoxETion TG PabuoAdynong kpitnpiwv agloAdynong Twv
TTPOCPEPOVTWV KAl AVTIOTOIXWVY OIKOVOMIKWY TTPOG@OpwY. Ta KpItApia agloAdynong Kabwg kal o TUTTog agloAdynong Twv

TTPOCPOPWYV AVAAUETAI TTAPAKATW:

AAA: 663HQHS-A9W

KPITHPIA

MNEPIFPA®H

ZYNTEAEZTH
Z BAPYTHTAZ

BAGMOAOTIA
YNOWHO®IOY
(100-120)

2TAGMIZMENH
BAOMOAOTIIA
(BAOGM.*ZYNTEA.)

K1

OpB4TNTa avTiAnwng Tou QVTIKEINEVOU Kal
TWV OTTOITAOEWV TNG oUpBaong (TexvikA
Mpoogopd ENOTHTA 1. Karavénon twv
ATTAITAOEWV).

30%

100

30,00

K2

KaraAAnAdtnTa  peBodoloyiag, epyalciwyv
Kal géowv 1ou Ba agiotroinBouv yia TRV
ulotroinon Tou €pyou Kal  Slao@AaAion
TroiotTnTag (TexvikA Mpoogopd ENOTHTA
2. MeBodoloyia kar péoa  yia TNV
uAotroinan).

20%

110

22,00

K3

OpBoAloyikry avdAuon Tou avTIKEIPEVOU TNG
ouppBaong o€  evOTNTEG EPYACIWV KOl
OUVOECN TOUG e Ta EAAXIOTA OTTAITOUUEVA
TapadoTéad KAl TO  XPOVOdIAypaupa
(Texvikn Mpoo@opd ENOTHTA 3. AvaAuon
o€ evOTNTEG EPYACIWIV).

20%

110

22,00

K4

H emdpkela kal oTTOTEAEOUATIKOTNTA TNG
TIPOTEIVOUEVNG  OPAdAG  €pyou  Kal TG
KOTAVOUAG apMOdIOTATWY aTa  PEAN NG
Opddag ‘Epyou kai Tta etrimeda Sloiknong
(Texvikry Mpoogopd ENOTHTA 4. Aoun,
ZuvBeon kai Opydvwon Tng Ouadag

‘Epyov)

30%

115

34,50

ZYNOAIKH BAGMOAOIIA  TEXNIKHZ
NMPOX®POPAX
UTt=21xK1 + 2£2xK2 + Z3xK3 + 24xK4

108,50

H Ttexvikf TTpocopd Tou utrown@iou avadoxou pe a/a 2: ANEAIZIZ ZYMBOYAOI ANAMNTYZHZ A.E. Bswpeital
a1rodekT €@éaov n Babuoloyia ava kpitApIo 600 kai N ouvoAikr BabuoAloyia (Ur) cuykevrpwvouv Travw atrd 100 povadeg.

MNa Ta Tapatmdvw ouvtaxOnke To TTAPOV TTPOKTIKG, TO OTTOI0 UTTOYPAQETAI WG EENG:

Motauitdkng Mewpylog

Atroo@padyiong Oikovopikng Mpoo@opdg Tou AlaywviouoU pe TitAo «Ekmrévnon Emixeipnoiakou Xxediou yia tnv
TARPN €@appoyn Twv dpdoewyv TnNG « E§umrvng MoAng» otnv méAn Twv Xaviwv (ME 5.2.1), ekrévnon Z1parnyikou
XxeSiou Marketing yia Tov mpoodiopioué Tng Tautotntag Twv Xaviwv (City Marketing, City Branding) (ME 5.2.2)
™G Mpa¢ng pe akpwvipio Smart Cities oto mAaiolo Tou Mpoypdpparog Xuvepyaoiag INTERREG V-A «EAAGSa -

Ta péAn Tng Emitpotrig
Oeodwpdkng EudyyeAog

MPAKTIKO 3

Kumrpog 2014 -2020».

Mtrardakn Mapyapita
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210 Anportiké KardoTtnua tou Arjpou Xaviwyv, oTig 2 AuyouoTou Tou €toug 2018, nuépa Méptrmn kar wpa 09.00 1.4,
ouvnABe ot ouvéxela TNG Pe apiBu. TpwTt. 32005/5-7-2018 mpdokAnong Tng AiglBuvong OIKovouIKWY YTINPECIWY, N
Emrpoty Aievépyeiag — AgloAdynong Alaywviopou, n otroia guykpoTtrOnke pe Tnv 474/2018 amogaon tng OIKOVOUIKAG
Emitpotg Afpou Xaviwyv, TTPOKEINEVOU va YVWHOBOTATE! yia TNy €TTIAoYR avaddyou yia Tnv «Ekmévnon Emixeipnoiakou
Zxediou yia tTnv TARPN g@apuoyn Twv dpdoewv Tng «Efutrvng MoAng» otnv mwoAn twv Xaviwv (ME 5.2.1),
eKITOVNON ZTpaTnyikoU Xxediou Marketing yia Tov TTpoodiopioué Tng TautéTnTag Twv Xaviwv (City Marketing, City
Branding) (ME 5.2.2) tng mwpdadng pe akpwvopio Smart Cities oto mAaiolo Tou lMpoypdpparog Zuvepyaciog
INTERREG V-A «EAAGSa - KUrpog 2014 -2020».

21n ouvedpiaon Tng EMTPOTAG ATAV TTAPOVTES O
1. Notapitdkng Mewpylog, TTPdedpog
2. @eodwpdkng Eudyyehog, péAog
3. Mmratdkn Mapyapita, péAog
H emTpotmA

1. dev TTpoXwpnoe oTnv atroo@pdyion Tou pakéAou Tng OikovopikAg MNpoo@opds Tou uTToWHPIou avadoxou pe a/a 1:
:TEXNIKH ANAMNTY=IAKH |.K.E yia Toug Adyoug TTou TTeplypa@ovTal GTO TTPAKTIKG 2 Kal

2. TTpoxwpnoE aTNV amoa@padyion Tou @akéAou TiG OikovouikAg Mpoo@opdg Tou avaddyxou e a/a 2: ANEAIZIZ
ZYMBOYAOI ANAMTY=HZ A.E.. ATT6 Tov éAeyX0 TTPOEKUWAV T ATTOTEAETUATA TOU TTIVOKA.

AA ENQNYMIA SYNOAO MPOYMOAOFIEMOY | EYNOAO NPOYMOAOFIEMOY ME
AIATQNIZOMENOY XQPIZ ®MA IE EYPQ ®NA ZE EYPQ
ANEAIZIS YMBOYAOI 35.960,00
2 ANAMTYZHS AE. 29.000,00

H mrapatrdvw TP TN TTPoa@opdg ival eviog Tou TTpoltroloyiopol Twv 40.000,00 (ue ®I1A) kai yivetal aTTodeKT.

3TN OUVEXEID N ETTITPOTIA TTPOXWPENOE aTNV agioAdynon TNG OUVOAIKNAG TTPoa@opds (XTabuiouévn Babuoloyia) Tou
utroyn@iou avadoyou pe a/a 2: ANEAIZIZ XYMBOYAOI ANAMTY=HX A.E. 6mwg avaAUeTal OTOV TTApaKATW TTiVAKA.

MO0 MPOXPOPAS (MA) (Xwpic GMA) 29.000,00 €
MPOYMOAOIIEMOS YMHPEZIAS (M) (Xwpic GMA) 32.258,06 €
SYNTEAESTHE BAPYTHTAS THE TEXNIKHE NMPOS®OPAS (Br) 90%
SYNTEAESTHE BAPYTHTAS THZ OIKONOMIKHE MPOZ®OPAS (Bo) 10%
SYNOAIKH BAOMOAOTIA TEXNIKHE MPOZ®OPAS (Ut) 108,5
MOZO:TO THE EKMTQEHE Uo=[(M - MA) /M) * 100 10,10
STAOMIZMENH BAGMOAOTIA £B=90% * Ut + 10% * Uo 98,66

MNa Ta Tapatdvw cuvtdydnke To TTApOV TTPAKTIKO, TO OTTOI0 UTTOYPAPETAl WG EEAG:
Ta péAn Tng EmiTpoTrng
Motauitdkng Mewpylog Oeodwpdkng EudyyeAog Mtrardkn Mapyapita

Metd ammd dialoyikA aulrTnon YeTagu Twv JEAWYV Kal agou dev UTTpEE avTippnon
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AAA: 663HQHS-A9W

H OIKONOMIKH EMNITPOMNH

A@oU éAafe utTown TnG TIg d1atdagelg Tou apBpou 72 Tou N. 3852/10, Tou N. 4412/2016 kai Tnv apiBu. 474/2018
(AAA:QTO8OH5-02M) Arégpacn Tng O.E. mrepi éykpiong dpwv diak/Eng, opIoHoU ETTITPOTIAG Kail dIdBeong TTioTwang

AMNOBAZIZEI KATA MAEIOWYH®DIA
Atréxovtog Twv K.K. NIK. Matravtwvakn kar Adutrpou FoUAa

Eykpiver Ta amé 23-07-18, 31-07-18 kai 02-08-18 [MpokTikd TG EmTpoTtm¢ Tou diaywviopou yia Tnv UuTnpecia
«EkTmévnong etmxeipnoiakou oxediou yia TV TTANPN €Qappoyn Twv dpAcewy TG "€EuTTvng TTOANG" oTnv TTOAN Twv Xaviwv
(M 5.2.1) kal eKTTOVNONG OTPATNYIKOU oxediou Marketing yia Tov Tpoadiopioud Tng TautdTnTag Twv Xaviwv (City Marketing,
CityBranding) (1 5.2.2) Tng pdagng pe akpwvupio Smart Cities oTo Aaiolo Tou MNpoypdppatog Zuvepyaaiag INTERREG V-
A «EAGSa - Kumrpog 2014 -2020», padi pe OAa Ta oToIxEio TOU QOKEAOU TTOU OTTOTEAOUV QvVOTTOOTTAOTO PEPOG TNG
TTapouong amdé@acng Kal We €K ToUTOU:

1. Amroppitrtel TNV TTpoo@opd Tou uttowngiou avaddyou pe a/a/ 1: TEXNIKH ANATMTY=H |L.K.E. wg amapddektn yia Toug
Aoyoug 61T avaAuTikd avagépovtal oto amd 002-08-2018 MpakTikd 2 TNG EmITPOTIAG TOU diaywvIGHOoUg

2. Tnv avadeign tou utmowneiou pe a/a 2: ANEAIZIZ ZYMBOYAOI ANAMTY=ZHX AE. pe A.®.M. 998190280 wg
TTPoowWPIVOU avadoxou Tou avwTépw JIaywVIOHoU o oTroiog TTpocé@epe TNV TiuA Twv 35.960,00 eupw padi pe G.M.A. kai
TNV TTAPAKATW ZT0BpIcpévn BaBuoAoyia:

MOZ0 NPOI®OPAS (MA) (Xwpic GMA) 29.000,00 €
MPOYMOAOFIEMOS YMHPEZIAS (M) (Xwpig GMA) 32.258,06 €
SYNTEAESTHE BAPYTHTAS THE TEXNIKHE MPOI®OPAS (Br) 90%
SYNTEAESTHE BAPYTHTAZ THE OIKONOMIKHE MPOZ®OPAS (Bo) 10%
SYNOAIKH BAOMOAOTIA TEXNIKHE MPOZ®OPAS (Ut) 108,5
NMOZOXTO THX EKMTQIHE Uo=[(I - MA) / ] * 100 10,10
STAOMIZMENH BAOMOAOTIA £B=90% * Ut + 10% * Uo 98,66

Kartd Tng ammégaong auTtrg xwpeei évaTtaon Katd Ta opifopeva oto apbpo 127 tou N. 4412/2016.

H amépaon auth éAafe augovta apiBué 550/2018.

O NPOEAPOZX TA MEAH
MAPAKHZ IQANNHZ KONTA=ZAKHZ EYTYXIOZ
AMOZTOAAKH — ZAPIKAKH F'EQPTIA
AkpIBég Avtiypago MEPAKHZ IQANNHZ
=ANOGOYAAKHZX TrEQPTIOX
H avammAnpwparikr) papparéag MANANTQNAKHZ NIKOAAOZ

FOYAAZ AAMMPOZ
Avva ZepBouddkn
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